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Right-facing arrows are
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cues for users.
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Delivered in physician offices nationwide, AccentHealth's award-winning healthy lifestyle programming
produced by CNN, reaches 19 million visitors each month.
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patients with "Information family healthy and
far Healthy Living." informed.

Physician Offices

tlindbender Trivia Contest Healthy Recipes
2002 sweepstake Programming Description
Winners
AccentHealth offers monthly programming produced by CHN that is designed for General practices, Ob/Gyn, and
Pediatric practices. Programming features are tailored to be most interesting and informative for these specific
physician office wisitors. Programming corresponds to national health observances and recognition days and
focuses on all aspects of wellness, including the following topics:
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Healthline Food for Thought Your Health
IssUes inthe news Practical tips for healthier Timely tips devoted to
affecting consumer eating in today's hectic helping viewers take
O n Iowe r pag es health such as leaming  world including healthy control of their own
3 the basics of allergy meal solutions, avoiding  health. Topics include
- testing, preventing holiday heartburn, and cancer prevention,
I m a es a re n ot diabetes, and synchronizing your diet  reducing stress, smoking
g breakthroughs in cancer  with your medications. cessation, and women's
. treatments. health issuss.
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